
Total #

Respondents N % N

TOTAL 4,601 718 21.39 19.56 23.22 3,626

RACE/ETHNICITY

Non-Hispanic White 3,107 480 14.63 13.08 16.18 2,498

Non-Hispanic Black 1,002 159 4.92 3.83 6.01 766

Other 333 61 2.08 1.32 2.84 246

AGE

18-24 268 73 3.85 2.80 4.90 177

25-34 402 133 6.04 4.82 7.25 245

35-44 478 110 3.86 3.00 4.72 335

45-54 707 136 3.62 2.89 4.36 523

55-64 995 152 2.68 2.12 3.23 790

65+ 1,751 114 1.35 1.03 1.66 1,556

EDUCATION

Less Than H.S. 488 68 2.75 1.89 3.61 374

H.S. or G.E.D. 1,359 224 6.52 5.40 7.64 1,054

Some Post-H.S. 1,207 214 7.38 6.14 8.62 929

College Graduate 1,539 212 4.78 3.96 5.59 1,261

HOUSEHOLD INCOME

Less than $15,000 328 53 1.98 1.18 2.77 252

$15,000- $24,999 637 107 3.33 2.55 4.11 493

$25,000- $34,999 461 65 2.46 1.65 3.27 371

$35,000- $49,999 594 94 3.20 2.35 4.06 477

$50,000+ 1,919 339 11.78 10.28 13.28 1,519

REGION

Region I 571 81 3.94 2.93 4.94 465

Region II 532 72 1.66 1.20 2.11 436

Region III 355 48 0.95 0.64 1.27 289

Region IV 446 82 4.42 3.32 5.52 336

Region V 369 69 1.80 1.34 2.26 278

Region VI 643 114 3.35 2.60 4.10 495

Region VII 592 104 1.78 1.38 2.19 449

Region VIII 572 80 1.68 1.26 2.09 457

Region IX 521 68 1.81 1.26 2.37 421

Any missing or unknown responses were excluded from the sample size
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%

71.89 69.93 73.85

49.63 47.55 51.70

16.57 15.01 18.14

5.69 4.61 6.77

8.59 7.15 10.02

10.35 8.90 11.81

10.66 9.33 12.00

11.61 10.42 12.79

13.00 11.84 14.16

17.68 16.57 18.80

10.62 9.24 12.00

23.11 21.39 24.82

21.27 19.61 22.93

16.84 15.60 18.09

6.30 5.26 7.34

12.23 10.74 13.71

8.28 7.08 9.49

11.55 10.18 12.92

33.83 31.85 35.81

15.26 13.97 16.54

6.82 6.07 7.56

4.24 3.64 4.83

10.25 9.15 11.34

5.19 4.65 5.73

11.00 10.03 11.97

5.56 5.04 6.08

6.32 5.75 6.89

7.26 6.56 7.96

Any missing or unknown responses were excluded from the sample size
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